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A BIT ABOUT US

Pharmascience International is a division of Pharmascience, a full-service pharmaceutical firm

with strong roots in Canada and a growing global reach. We develop and deliver top-quality

products to patients and healthcare professionals in more than 60 countries. And we are constantly

thinking up fresh and innovative ideas to drive change in our industry and around the world.

Our approach is anything but generic... and when we work together, that makes all the difference.

We're the first to see possibilities where
others don't, always driven by a passionate,
creative and entrepreneurial energy.

We put our hearts into everything we do.
Our patients and partners around the world
count on us because we're trustworthy,
transparent and reliable.

We get things done right. Our global
teams behind the scenes and out in the field
bring a wealth of expert knowledge and
experience to every endeavour.

We walk the talk; we have the underlying
strength, dedication and motivation
to deliver on our promises.

We are always learning about others
and listening to their needs.

Our employees are citizens of the
world — well travelled, well rounded
and well informed.
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Grizzly bears, ice hockey, sub-zero winters...Canada is known for

a lot of things. In the world of pharmaceuticals, it is synonymous
with reliability, world-class standards, and getting the job done
right. At Pharmascience International, our Canadian culture
and values drive everything we do. Here at home, we are
recognized as the number one customer service company in
the industry. Our mission is to share those standards with the
rest of the world, to become the best and most trusted brand
in the business.

One of the things that really sets us apart in the industry is

that we enjoy a global reach and influence while still offering

personal, hands-on service. To us, no two relationships are
alike. That's why when you work with us, we really take the
time to listen and understand your unique needs and goals.
Our diverse and dedicated teams around the world bring
a people-first approach to everything we do, believing that
human relationships are just as important as the bottom line.
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Founded by
two Montreal
pharmacists

2003

Set up
Eastern

European
business
office in
Ukraine

Acquired drug production
facility in Montreal
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Over 700 products 9% of net revenue
reinvested in R&D
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sold through our
business partners
and affiliates

Average of 76 products in
development every year

What we do

Average of 25
products launched
per year
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MAKING
PRODUCTS WE
CAN BE PROUD OF

With more than three decades of experience developing and selling generic medicines

worldwide, we bring to the table a wealth of industry knowledge and experience. We have
a diverse portfolio of top-quality products, innovative global operations that keep us one step
ahead, and dedicated teams developing our business in over 60 regional markets. Some of
our main areas of expertise include:

RESEARCH AND DEVELOPMENT

As a privately owned company, we have full control over our R&D pipeline. That means we can
shape our production to meet regional needs and trends, and deliver our products to market
much faster. We perform rigorous bioequivalence studies to make sure our drugs stand up to
the highest possible standards. And all of our products and operations have the seal of approval
from Health Canada, one of the strictest regulatory bodies in the industry.

MANUFACTURING

We manufacture and package around 80 percent of our products at our world-class manufacturing
facilities in Montreal. And no matter where they're made or where the ingredients are sourced,
every one of our medicines must be approved by Health Canada as bioequivalent to the original
brand-name drug, to ensure safety, efficacy and consistency. By holding ourselves to the highest
standards, we can be sure we get the job done right.

REGULATORY AFFAIRS

Our internal regulatory affairs department works to ensure all our products are approved and
delivered to market as quickly and seamlessly as possible. Armed with an in-depth knowledge
of industry practices and standards in countries around the globe, they take care of everything
from meeting specific partner requirements to expediting product testing. Our goal is to
develop and deliver top-quality products, on time and without compromise.
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connections. Our experienced teams have a game-changing combination of local knowledge We have a diverse portfolio of over

Our global sales and business development teams have the expertise you need — and they're
ready to put it to work for you. We put our top people on the ground in markets across the
globe, to stay on top of the latest trends and developments and to build valuable and lasting

and global insight. That's how we're able to constantly innovate and evolve with the market, to L 700 products sold through our
drive our business forward and be the best we can be. ] business partners and affiliates.

We have more than 500 Marketing
Authorizations worldwide.

We were named the top Canadian
pharmaceutical company in the

annual Advantage Report™ in 2012.

We've invested more than CAD$500
million in R&D since inception.
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THINKING
DIFFERENT IS
IN OUR DNA

What sets Pharmascience International apart? Why should you partner with us instead of the
other guy? Because we do things differently. We don't just think with the left side of our brain,
the rational side that allows us to develop and deliver top-tier products and services. We're also
driven by the right side of our brain, the emotional side that fuels our human approach, ignites
our creativity and innovation, and sparks our ability to find pioneering solutions.

CANADIAN
STANDARDS
YOU CAN TRUST

As a Canadian company, our clients and partners across the globe expect something more

from us, and we make it our number one priority to deliver. True to our Canadian roots, we are
authentic, reliable and trustworthy. We develop and deliver to market products and services of
the highest quality, approved by one of the strictest regulatory bodies in the industry, Health
Canada. We believe in doing things the right way. And when you're looking for a global provider
of pharmaceuticals, that's exactly what you want.
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COLLABORATION
YOU CAN
COUNT ON

We believe it takes a whole lot more than offering world-class products to be successful in this

business. We place just as much value on forging solid, lasting relationships. And that's why we've
earned a reputation as the number one customer service company in Canada. So how do we
do it? By putting experts on the ground in key markets across the globe. By being flexible and
adaptable to your unique needs and goals. And by conducting ourselves with integrity, reliability
and consistency you can count on.

YOUR LOCAL
PARTNER
WORLDWIDE

Because we have experts in key markets across the globe, we can be wherever you are, whenever

you need. When you collaborate with us, your challenges are our challenges. Your priorities are
our priorities. And your success is our success. In your region, you need products that will put
you on the map, keep you a step ahead. And that's where we come in. We deliver top-quality
products tailored and ready for the specific and evolving conditions of your market — generic
nichebusters that will help boost your sales and bolster your potential.




What we can do for you
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GIVING YOU
EVERYTHING YOU
NEED TO SUCCEED

Why is Pharmascience International the right fit for you? Because we provide unparalleled

360-degree service, giving you the tools and support you need to succeed in your market. As one
of the largest suppliers of generic medicines in Canada, with our own world-class manufacturing
facilities and extensive supply and distribution experience, we deliver the drugs you need, when
you need them. Drugs that meet the highest possible standards, are competitively priced and
reliable. Here's how we do it:

Licensing
supply and
distribution

We have the dossiers,
regulatory expertise
and global operations

to deliver the products
you need, whatever
the volume and wherever
the market.

n
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Joint venture
& acquisition

Collaboration is key
when it comes to success.
When we come together
to capture a business
opportunity, we deliver
experience, insight
and standards you
can count on.

Strategic Investing in our growth
. is an investment in your
partnerShlp future. We're already

established as a key player
in the global generics
market...and we’re
just getting started.
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Two heads are always
better than one.
By combining our
strengths and expertise
to co-develop projects,

we can minimize

our risk and maximize Tenders

our shared profits.

We give you more bang
for your buck, delivering
top-quality products at the
best prices. So you can step
up your portfolio and
secure more tenders.

Co-developments



CANADA SOUTH KOREA HONG KONG

The challenge The challenge The challenge

Our goal when we started out was to compete

Our challenge was to establish a presence
and make a name for ourselves in the highly

in South Korea, registering and promoting
our products in a market where people tend
to be sceptical of generic drugs.

Breaking into the Hong Kong market is a challenge

for most pharmaceutical players since drug orders

can be relatively small, and regulatory investment
costs often outweigh potential profits.

valued and internationally sought-after
Canadian market.
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The solution

We responded to the challenge in five key ways:
we put a talented team on the ground that embodies
our core values. We actively promoted ourselves
as a Canadian brand with standards you can trust.
We developed an innovative and flexible business
model to help us profitably distribute our products.
We selected drugs offering a solution-treatment
paradigm. And finally, we teamed up with Kolmar,
a solid local organization with a great reputation,
established relationships and nationwide
sales infrastructures.

The solution The solution

Our game plan was threefold: focus on
customer service, develop a more flexible
business model than other multinational
competitors, and offer a much faster time
to market than our counterparts.

In 2004, we teamed up with Hong Kong-based
pharmaceutical firm Trenton-BOMA (T-BOMA),
which offered us consolidated demand so
we could boost our production volume
and optimize our supply chain operations.

The results The results

We are now the third largest generic
pharmaceutical firm in Canada. And in
2012, we were named the top Canadian
pharmaceutical company in Advantage
Report™, an annual survey that takes into
account five key performance areas.

Since this key collaboration, we have
established a successful and profitable
business model, helping expand
Pharmascience’s portfolio at T-BOMA

Theatiis more than tenfold, topping 100 SKUs.

Since opening our South Korean office in 2012,
we have been promoting and building our
brand in the market. We've already registered
one product, Valacyclovir, and are in the process
of registering many more.
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How we work

EUROPE

The challenge

In the mid-nineties, legislation made it
impossible for European pharmaceutical
firms to develop drugs with existing patents.
This gave us an invaluable opportunity to carry
out R&D, stockpile products, and hit the ground
running with a first-to-market approach.

The solution

We partnered with Alfred E. Tiefenbacher (AET)
in the early 2000s, developing a B2B model
to register products and sub-license to the top
generic firms in Western Europe.

The results

Thanks to this key collaboration, Pharmascience
benefited from local sales and regulatory affairs
know-how, while AET profited from an R&D
head start in Canada. Since teaming up,
we have signed several co-development
deals and launched various molecules.

SOUTH AFRICA

The challenge

Registering products in South Africa can be
a long and inconsistent process — one product
could take three years to register while another

could take five. This can create major issues

when it comes to supply, production,
forecasting, and ultimately profitability.

The solution

Through Abex, one of our key partners in local
registration and sales expertise, we were introduced
to Adcock, which received the first generic approval

for Quetiapine and launched the product under
license from Abex and Pharmascience.

The results

Pharmascience and Abex are now the joint
market share leaders of Quetiapine in South Africa.
Looking forward, our goal is to register the product

in surrounding regions to push sales further.

LEBANON

The challenge

Our challenge was to break into the Lebanon market,
where product margins are high compared to other
regions, and where a lot of competing generic
brands register and market their products.

The solution

Z il ;w = We teamed up with Union Pharmaceutique
. 1 1ol d'Orient (UPQ), a firm that is consumer-driven,
marketing-savvy, has remarkable local knowledge,
and shares many of our own goals and values
in terms of ethical business practices.

The results

Every product we have launched together to date
has been a runaway success. Since launching
Risperidone in 2011, for example, it has grown

at an impressive rate of 10 percent per year.




Where we’re headed
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IMAGINE
THE POSSIBILITIES

Looking to the future, we want to collaborate with like-minded partners, to break boundaries

in the industry and set a new benchmark for success. When you work with us, we bring to
the table Canadian standards you can count on, global reach with a human touch, innovative
business models to drive our vision forward, and a creative approach that sets us apart from the
crowd. By combining our knowledge and sharing our expertise, we can achieve great things...
and with imagination, our possibilities are endless.




REACH OUT TO OUR TEAM
ANYTIME AT:

T: +1 (514) 340-5082
F: +1 (514) 340-0656

International@pharmascience.com
www.pharmascience.com

6111 Royalmount Avenue
Montreal, QC H4P 2T4
Canada
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